
Here’s  the REAL way to  FUCK with the current  fashion cl imate .  (Violent ly  disconnect  and recombine) .

WARNING: This  is  a  calamitous document ,  a  thesis-ant i thesis-synthesis  to  teach the young adherents .

Adopt  c landest ine par t ic ipat ion;  present  a  phantom l ine. 

Rob an ordinary thing of  i ts  ut i l i ty;  repurpose garments  and technology from quasi-mil i tary SECOND CHOICE 
(encourage local  supply chains ,  small  dis t r ibut ion circui ts)  fabr ics  and technology.

Provide SOLEMN SERVICE; s i t t ing out  is  mainly about  cut t ing off  the internal  dialogue and sourcing covert
acumen.

Open confl ic t  with the majori ty;  provoke noxious characters  on l ime scooters .

Mater ia ls  you need:
1 mil i tary- industr ia l  c lothing archive
1 workwear  sampling and dis t r ibut ion centre
1 factory (special iz ing in  the product ion of  technical  garments)
1 Ex-factory technical  support  membrane veteran
1 director  of  AFT (Advanced Fabric  Technology)
1 R&D consul tant  (wel l  versed in  the ul t rasound divis ion)
5 low impact ,  independent ly  run product ion labs  ( l imit  emissions,  keep them within 30 ki lometers  of  your  cel l )
1  I ta l ian seamstress 
NO social  hieroglyphs (shameless  self-promotion and over-branded goods)
NO PR and market ing consul tants  (don’t  wri te  under  the name of  commerce)
PROMOTE general ised r iot ing
BUILD autonomous youth movements
ENCOURAGE zones of  diss idence
USE gothic  propaganda (remain unreadable  and arcane)

Retai l  spaces  and hyper  management  need to  adopt  a  method of  deprogramming instead of  programming,  they only 
inspire  dis t rust  a long the way. 

There are  s incere  buyers  who think they are  there  to  inspire  the aesthet ic  f rameworks for  an ent i re  generat ion.  But 
i t ’s  no accident  i f  those people  render  themselves  mechanical ly  thwarted,  are  methodical ly  kept  out  of  the loop, 
exi led,  hectored,  ul t imately ostracized,  with the involvement  of  a l l  the  “authent ic  players”  who keep their  mouths 
shut . 

The commercial  car te l  and the experimental ly  disengaged conglomerates  s t i l l  only offer  UEOF (Uncontrol lable 
Ensembles  Of Flows)  of  ‘ the readymade’ .  This  is  ORDER-BASED CULTURE!!!

We prefer  to  remain nondescr ipt .  We prefer  to  s t r ike as  a  mode of  intel lectual  operat ion,  not  that  i t  mat ters ,  but 
other  brands choose to  neglect  this .  No matter  what  approach you choose,  GR10K wil l  inevi tably be thrown into 
this  unparal le led whir lpool  of  brands and creat ive dol ts .  We could be lost  in  i t  forever,  oh wel l…

How to Contaminate Order-Based Culture
=================================

by GR10K

Individualkultur Requirements
========================

Care not  for  scene opinions. 

Avow tolerance,  integri ty  and freedom of  thought .  (Adopt  Parrhesia ,  through which speech becomes free by 
rat i fying the r isk of  te l l ing the t ruth from beneath,  and aweless  to  vi l i fy  power is  UNAUTHORISED, UNINVITED 
DISCOURSE).

SHOP someplace remote,  (scoring merch) .

Wear  a  f lame retardant  overshir t  i f  you can.

Invest  in  some form of  membrane jacket  (guard yourself  against  corrosion) .

HARD-CORE!

Don’t  give in  to  governance.  Are you t rue,  ARE YOU FUCKING TRUE???


